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Reaching Online Traders at Leading Financial News Sites  

 
For financial services firms, online traders represent a lucrative market segment and 
understanding their online behavior is the first step in engaging them. Compete recently 
conducted a study to determine where online consumers turn for business and financial 
news and which features of those sites they value most. Among online business sites, 
Forbes.com leads the pack. In August, the Forbes site received over 47% of total visits 
to the top five business magazine sites.  
 
In a supplemental survey targeting recent business magazine website visitors, Compete 
assesed the extent to which consumer opinion was aligned with site traffic. While CNN 
Money and Yahoo! Finance were the most recalled brands among survey respondents, 
it was Forbes.com that had the highest aided recognition.  Within the online trader 
segment, Forbes.com enjoyed even higher brand awareness – 87% of respondents 
reported they knew of the site. 
 
Other key findings of the survey included: 
• Financial site visitors rated WSJ.com, Yahoo! Finance and CNN Money the most 

informed among top financial news and information sites 
• When asked which site they first turn to for breaking financial information or business 

news, respondents rated highly the same three sites and also cited MSN Money 
• Site visitors reported they most highly value the “general business news” and “market 

news” these sites provide; those who trade online add “portfolio tracker” to the list of 
site functionality they find most helpful (see exhibit below) 

• About 1 of every 3 recent financial information and news site visitors who responded to 
our survey reported that they trade stocks, mutual funds or other investments online; 
24% of those who said they traded did so at least once a month.  

 

To read the latest financial services research from Compete and sign-up for Financial Services AdvisorTM, Compete’s 
monthly newsletter for financial services executives, visit www.compete.com/financialservices  
 
Direct your comments to Mike Bailey at: financialservices@compete.com  
 
Compete's financial intelligence and targeting services measure application, enrollment and cross-sell opportunities 
across deposit, lending, investing and insurance business lines to help marketers hone strategies and deepen 
customer relationships. 
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Overall, online financial services prospect and 
applicant volumes fell in August, typical of the 
“end of summer” period.  Interestingly, the number 
of home loan prospects (active online shoppers) 
increased, even as the housing market declined. 
The drop in online applicant volume suggests that 
consumers were primarily seeking rate 
information, which would also explain the increase 
in searches for mortgage rates. 
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