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Share of Search Engine Referrals to Casino Category Sites Containing the Specific Terms/Term Sets 

 

While a greater focus on hotels may be appropriate, the broader challenge for the casino industry may 

be from outside.  Twice in the past two years Compete’s online “Sports Betting” category had as many 

unique visitors as the Casinos category despite having about half as many sites.  The pattern continued 

in 2009, with Sports Betting traffic on par with Casino traffic in October in 2009.  The leading Sports 

Betting category site in October was betus.com, with over 1.3M unique visitors; that volume puts it 

ahead of all Casino category sites but one.  Of greater interest to casinos, 23% of all search referrals to 

Sports Betting sites were on terms containing “gambling.” 

 

Unique Visitors to Sites in the Compete Casinos and Sports Betting Categories 
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